CONNECTING LEADERSHIP
ACCOMPLISHMENTS TO THE JOB
SEARCH

The advantages of student government participation within the workforce

CAREER DEVELOPMENT CENTER
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- Benefits of Participating in Student Government
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* Vocal competence
e Sense of purpose
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(and deal with difficult people).

* You finally understand budgeting & finances.
* You begin to understand how to manage people

* You become better at time managemen
 You become familiar with public relations
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1. You’ll become a superstar at “Time Management”
My favorite saying in college was a classic from Ben Franklin: “If you want something done, give it to a busy person.” Being involved in student government took up a lot of time– with several meetings a week, assigned to-dos, emailing, more emailing, and constant preparation for the next meeting. But I have never been more efficient (or gotten better grades) in my life as I was balancing these activities with school. Several studies (including http://nces.ed.gov/pubs95/web/95741.asp) have shown that extracurricular involvement is positively correlated with academic achievement!
 
Use the experience in college to learn working habits that facilitate you at your best. I still have my planner from college as a reminder of how extraordinarily organized I was. I used matching colors of post-it flags and gel pens, and would write on a post-it note every morning what my schedule would be, down to the 15 minute nap between classes (let’s not forget the importance of napping to productivity). When I had so much on my plate, being organized was really important to me – and today I still hang onto many of the organizational habits I formed balancing extracurriculars in college. Color-coding – or even being organized – isn’t for everyone. But, no matter what, learning the way you like to work and what factors contribute to you being at your best are habits you can learn early!
 
2. You’ll finally understand “Budgeting & Finances”
Most student organizations have some operating budget, whether it’s $500 or $500,000. Taking the time to pay attention to where the money comes from and where the money goes is a great learning opportunity – you can understand how to forecast monetary needs, document receipts and invoices, categorize expenses, and create status reports.
 
Practicing basic organizational bookkeeping is super handy. Our student government had a budget of several thousands of dollars of funds from student tuition dollars that we were responsible for allocating and using. I think back on how silly I thought it was to save receipts for the pizza and Mrs. Fields cookie cake that I would bring to a general meeting. Two years later, when I worked in management consulting, I had to save receipts for absolutely everything (including tolls!) when I traveled for my client.
 
Simple reporting is harder than it looks, but it’s worth the effort. Nobody but me read the several-page-long (color-coded!) end-of-the-year budgetary report that tracked expenditures of each committee, so I summarized it into one graph that the student government representatives could read. Believe me: whether you end up in consulting or at a non-profit, knowing how to put together a readable spreadsheet of expenses and to create a simple graphic of what it looks like goes a long way.
 
3. You’ll stumble through “Managing People” (And “Dealing with Difficult People”)
Being in a leadership position in student government was an amazing way to learn management skills without even realizing it. I learned how to run meetings efficiently (so we could all make it back in time to watch Grey’s Anatomy), how to give tough feedback when someone was slacking, and how to motivate a team. (As a side note: cookies and cakes were often involved.)
 
Tease out your strengths– and weaknesses– by managing your fellow student government members. Whether you lead up an orientation week event and manage the logistics assignments or you manage the whole organization, there’s a lot to practice and learn. I learned before ever formally managing anyone that I have an unfortunate tendency to micromanage. Slowly, over my 4 years of college, I worked on learning how to delegate. I certainly didn’t join student government because I wanted to learn to be a good manager, but it surely has helped.
 
Understand how to work with difficult people. No matter what organization you are in, there will be people that challenge your patience– especially when things get political. I dealt with my fair share of massive egos, wannabe whistleblowers, and good old-fashioned smart alecks during my time in student government. Learning to get past petty and major differences alike, and either find compromise or just figure out how to deal with the people I didn’t at first get along with, is a life skill that I’m glad I got to practice early on.
 
4. You’ll become a seasoned Public Relations expert
The tenuous relationship between the government and the media is a timeless dinnertime debate. We had beat reporters from the school newspaper assigned to cover the exciting goings-on of student government, and I usually couldn’t stand them. After first-hand experiencing several student government controversies reported (or mis-reported) in the newspaper, from a criminal hacking scandal to a forced presidential resignation, I think I’ve earned my stripes in real-life experience on this one.
 
Be friendly to reporters, especially the ones that might cover you, but in general as a best practice include the writers on the sports beat as well. This means in formal situations (i.e. meetings) or informally (i.e. running into them at a party). They are people, too, and being nice, or at least cordial, can’t hurt. You never know if they’ll be subconsciously influenced to put a more positive spin on a not-so-positive story because they know (and hopefully like) you personally. The Editor-In-Chief of the school newspaper lived just a few houses down the street from me. I’m nearly certain the fact that we bonded over being Boston Red Sox fans didn’t help get us coverage, but it didn’t hurt us!
 
Ask for questions by email. When you are interviewed about something in any way controversial, ask if the reporter can email you the questions so you can write your responses. That way, you aren’t caught off guard, you don’t fumble over your words, and you can be sure you aren’t misquoted.


Student Government Development Areas

Policy and Leqislation Review and Development: Quality of information literacy Is the ability to know when there
IS a need for information, to be able to identify, locate, evaluate and effectively and responsibly use and share
that information for the problem at hand with learning that reflects a member who accesses information using
effective, well-designed search strategies and most appropriate information sources

Public Speaking and Proponent/Opponent Speeches: Verbal communication is not the only skill that can be
developed through speaking in public. The quality of research, organization, or persuasion IS often evident when
students give speeches. Students may also use presentation software that can provide a glimpse at how
effectively they use technology.

Conducting Surveys: Qualitative reasoning and basic knowledge about conducting effective assessment or
research Is a beneficial. Even short-term educational programs can produce dramatic results that could be
illustrated with a simple pretest/posttest methodology.

Maintaining and Developing Budgets: Interpreting and scrutinizing budgets prompts questions of fiscal

responsibility, purpose and intentionality.




Employability Derived from Student Government Participation

 Verbal Communication - rhetorical and argumentative skills

e Teamwork - committee membership and initiatives

 Decision Making and Problem Solving - rendering opinions using Robert’s Rules of Order

 Workflow Planning - prioritizing, strategic planning, and delegation

 Quantitative Analysis - presenting budgets and communicating data

* Information Processing - gathering and evaluating evidence

e Extracurricular & Co-Curricular Learning - representation, mentorship mentality, communicating priorities

e Computer Software Skills - database management, shared networks, social media, presentation software
 Writing and Editing Reports - interpreting and developing published policy and legislation — original and responsive

e Selling and Influencing - negotiation, persuasive influence, and achieving buy-in

Engagement and Employability: Integrating Career Learning Through Co-curricular
Experiences in Postsecondary Education (NASPA)
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Engagement and Employability: Integrating Career Learning Through Cocurricular Experiences in Postsecondary Education 

COCURRICULAR: Experiential
learning opportunities that
contribute to gaining skills and
abilities that are part of the core
competencies and/or outcomes
established by the institution and
its governing bodies (such as the
Texas Core Curriculum).

EXTRACURRICULAR: Experiences
that provide the opportunity to
engage with the institution and
that connect students to others
within the community in
meaningful ways.


Attributes employers seek
on a candidate’s résume

Attribute % respondents

Problem-solving skills 82.9%
Ability to work in a team 82.9%
Communication skills (written) 80.3%
Leadership 72.6%
Strong work ethic 68.4%
Analytical/quantitative skills 67.5%
Communication skills (verbal) 67.5%
nitiative 67.5%
Detail-oriented 64.1%
-lexibility/adaptability 60.7%
Technical skills 59.8%
Interpersonal skills (relates well to others) 54.7%
Computer skills 48.7%

Organizational ability 48.7% _
Strategic planning skills 39.3%

Completing internship at organization or in industry
is more influential than GPA PP i N oA i

Job Outlook, November 2018, National Association of Colleges and Employers


Presenter
Presentation Notes
Influence of attribute: completed internship at organization; has internship experience in industry; major; held leadership position; general work experience; no work experience; high GPA (3.0+); been involved in extracurricular activities; attended school; volunteer work; fluent in foreign language; studied abroad

Those that overlap with NASPA: problem-solving, teamwork, leadership, analytical skills, verbal communication, computer skills. 

When NACE asked employers participating in its Job Outlook 2018 survey which attributes—beyond a strong GPA—they most value, employers indicated that problem-solving skills and an ability to work in a team are the most desired attributes and are of equal importance. (See Figure 1.) This is the second consecutive year that the largest percentage of employers will search for these attributes on students’ resumes.
 
Following problem-solving skills and teamwork abilities, written communication skills, leadership, and a strong work ethic are also highly valued attributes that employers want to see evidence of on resumes.


Essential Workplace Need for Career Readiness Competencies

= Critical Thinking/Problem Solving

Analyze issues, make decisions, and overcome problems.

= Teamwork/Collaboration

Build collaborative relations with colleagues and customers
representing diverse cultures, races, ages, genders, religions,
lifestyles, and viewpoints. Can negotiate and manage conflict.

= Professionalism/Work Ethic

Demonstrate personal accountability and effective work habits,
e.g., punctuality, working productively with others, time
workload management, understand impact of non-verbal
communication on professional work image. Acts responsibly
with interests of larger community in mind. Able to learn from
mistakes.

® Oral and Written Communication Skills

and complex technical reports clearly.

Articulate thoughts and ideas clearly and effectively with persons
inside and outside of organization. Can write/edit memos, letters,

= Leadership

Leverage strengths of others to achieve common goals, and use
interpersonal skills to coach and develop others. Able to manage
own emotions and those of others. Use empathetic skills to guide
and motivate. Organize, prioritize, and delegate work.

" Digital Technology

Leverage existing digital technologies ethically and efficiently to
solve problems, complete tasks, and accomplish goals. Effectively
adapt to new and emerging technologies.

= Career Management

ldentify and articulate one’s skills, strengths, knowledge, and
experiences relevant to the position desired and career goals.

|dentify areas necessary fdﬂp__r_oféssional growth. Able to navigate q
and explore job .options and understands steps needed to take.

y

Jutlook, November 2018,

ot Colleges and Employers
-_—A




Tailoring Skills to Job Description - Sample

Requisition Number 17-0237

Title Marketing Assistant

Job Location New York

City New York

State NY

Job Ad Responsibilities Oxford University Press seeks a highly motivated candidate to join our
team as a Marketing Assistant, working on our medical lists focusing on clinical medicine titles.
We are looking for an energetic self-starter who has a passion for marketing practitioner,
academic, and academic-trade titles.

The Marketing Assistant will assist the department’s Assistant Marketing Manager in the
development and execution of marketing plans and work closely with the editorial, publicity, and
sales departments to maximize all promotional opportunities.

¢ Assist in the preparation of marketing plans for all assigned titles.

¢ Research promotional partnerships with relevant organizations and websites.
* Assistin the plans and execution of advertising (print, online, co-op).

¢ Perform market research as asked.

¢ Execute academic review mailings for assigned titles.

¢ Enter marketing codes into the STAR database on newly transmitted titles including
imports.

¢ Run reports out of SAP/BW as needed. Set up promotion codes.
¢ Proofread brochures, catalog, flyers, and e-blasts.
¢ Prepare author/contributor packages and flyers as directed.

* [ravel to conferences as assigned to effectively promote books, journals, and online
products relevant to the discipline.

* Liaise as needed with editorial, sales, publicity and branch departments to ensure clear
communication

Job Ad Requirements # The candidate must be able to work in a fast-paced, detail oriented
environment and possess a positive, can-do attitude.

¢ Thisis anentry-level position, so recent college graduates and those wishing to enter

professional publishing (with or without prior experience in this particular field) are
encouraged to apply.

Candidates must be able to demonstrate initiative, creative problem-solving, analytical
and organizational skills.

Proficiency in Excel a must.
Experience with the Adobe Creative Suite, particularly InDesign, preferred.

Knowledge of basic HTML as well as Google AdWords, Twitter, and Facebook platforms a
plus.

College degree required.
Equal Opportunity Employer/Protected Veterans/Individuals with Disabilities.

The contractor will not discharge or in any other manner discriminate against employees
or applicants because they have inguired about, discussed, or disclosed their own pay or
the pay of another employee or applicant. However, employees who have access

to the compensation information of other employees or applicants as a part of their
essential job functions cannot disclose the pay of other employees or applicants to
individuals who do not otherwise have access to compensation information, unless the
disclosure

is (a) in response to a formal complaint or charge, (b) in furtherance of an investigation,
proceeding, hearing, or action, including an investigation conducted by the employer, or (c)
consistent with the contractor’s legal duty to furnish information.

e FECQ isthe Law.



Requisition Number 1/-0237 Job Ad Requirements ¢ The candidate must be able to work in a fast-paced, detail oriented

Title Marketing Assistant environment and possess a positive, can-do attitude.

Job Location New York

City New York ¢ This is an entry-level position, so recent college graduates and those wishing to enter
State NY professional publishing (with or without prior experience in this particular field) are
Job Ad Responsibilities Oxford University Press seeks a highly motivated candidate to join our encouraged to apply.

team as a Marketing Assistant, working on our medical lists focusing on clinical medicine titles.

We are looking for an energetic self-starter who has a passion for marketing practitioner, ¢ (Candidates must be able to demonstrate initiative, creative problem-solving, analytical
academic, and academic-trade titles. and organizational skills.

The Marketing Assistant will assist the department’s Assistant Marketing Manager in the ¢ Proficiency in Excel a must.

development and execution of marketing plans and work closely with the editorial, publicity, and
sales departments to maximize all promotional opportunities.

¢ Experience with the Adobe Creative Suite, particularly InDesign, preferred.

e Assist in the preparation of marketing plans for all assigned titles. ¢ Knowledge of basic HTML as well as Google AdWords, Twitter, and Facebook platforms a
plus.

¢ Research promotional partnerships with relevant organizations and websites.

¢ Assist in the plans and execution of advertising (print, online, co-op). * College degree required.

¢ Perform market research as asked. ¢ Fqual Opportunity Employer/Protected Veterans/Individuals with Disabilities.

¢ Execute academic review mailings for assigned titles. ¢ The contractor will not discharge or in any other manner discriminate against employees
or applicants because they have inquired about, discussed, or disclosed their own pay or
the pay of another employee or applicant. However, employees who have access

to the compensation information of other employees or applicants as a part of their
essential job functions cannot disclose the pay of other employees or applicants to

¢ Enter marketing codes into the STAR database on newly transmitted titles including
imports.

¢ Run reports out of SAP/BEW as needed. 5et up promotion codes.

¢ Proofread brochures, catalog, flyers, and e-blasts. individuals who do not otherwise have access to compensation information, unless the
) _ disclosure
¢ Prepare author/contributor packages and flyers as directed. ] _ _ _ _ o
is (a) in response to a formal complaint or charge, (b} in furtherance of an investigation,
¢ [ravel to conferences as assigned to effectively promote books, journals, and online proceeding, hearing, or action, including an investigation conducted by the employer, or (c)

products relevant to the discipline. consistent with the contractor's legal duty to furnish information.

¢ |Liaise as needed with editorial, sales, publicity and branch departments to ensure clear
communication

e EEQ isthe Law.



e STAR Method

ibe your achievements using STAR statements
‘x

§’r Situation you faced

' J

\!H‘s— Task you completed
{
,\\} A — Action you took
LW
'\5 ) "R — Result you achieved

For example:

Situation — CPR certification needed for student teachers

Advertised CPR certification in the Charter College of Education.
program to student teachers Task — Market and co-facilitate CPR certification program.

using e-mail, classroom

Action verb — Advertised program to target students using

presentations, and social e-mail, classroom presentations, and social media.

media resulting in 160

LAUSD student teachers

certified.

Results — 160 LAUSD student teachers certified.

| "\?‘},‘\-


Presenter
Presentation Notes
STAR should be tailored towards the specific position and the employer’s needs. Highlight transferable skills, achievements and recognitions, not just duties and responsibilities.
 
REMEMBER: employers take an average of 10-15 seconds to look over a resume before discarding it. 
 
Students often make the mistake of omitting or downplaying their student leader experiences on their resumes.

The skills and experiences you develop in the positions you hold in your student government are beneficial and can transfer to a many professional settings in a variety of industries.  
 
EXAMPLE: If you are the “Elections and Orientation Commissioner or Student Government Board Secretary” one of your responsibilities may be to create a training program for new members. Developing a training program probably involves creativity, communication, and organizational skills. ALL of these skills are transferable and can be applied in a variety of professional settings.


Profile

Fourth year undergraduate student pursuing marketing and communications with an
experience in academic outreach and program promotion. Current Charter College of
Education student representative for the Associated Students, Incorporated student
government at Cal State LA.

Education
Bachelor of Arts degree in Communications 2014-2018
California State University, Los Angeles — GPA 3.25

Relevant Experience
College Representative June 2017 — Present
Associate Students Inc., California State University, Los Angeles

Edwina de Agle
5151 State University Drive, Los Angeles, CA 90032
Tel. (323)343-3300 | Email: eagle@calstatela.edu |
www.linkedin.com/in/edwinadeagle

Liaise with college dean, associate deans, department chairs, faculty and staff to
identify issues affecting students and discuss solution-oriented actions.

Serve on the University Academic Information Resources Subcommittee, CCOE
Steering Committee, ASI Workflow Committee.

Advertised and promoted CPR certification program to student teachers using e-
mail, classroom presentations, and social media resulting in 160 LAUSD student
teachers certified.
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Students often make the mistake of omitting or downplaying their student leader experiences on their resumes . The skills and experiences you develop in the positions you hold in your student government are beneficial and can transfer to a many professional settings in a variety of industries.
 
EXAMPLE: If you are a Elections and Orientation Commissioner or Student Government Secretary, one of your responsibilities may be to create a training program for new members. Developing a training program probably involves creativity, communication, and organizational skills. ALL of these skills are transferable and can be applied in a variety of professional settings.


The Interview

Preparation is the key to success

e Know the organization — What do they need and expect, and how can you advance their mission?
e Know yourself — How do your skills and interests correspond to the position and organization?

e Know your future goals — How does the position and company fit with your long-term goals?

Ask about them — How would they describe the company culture? What’s the work environment like?

s for Greek Life, Kaitly
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Know yourself.
How do your skills and interests correspond to this position and organization?

Know the organization.
What does the organization need and what do they expect?  What’s the organizational mission and how can you advance that?

Clearly define your goals prior to the interview.
Be specific about your future career goals.  How does this position and company fit with your long-term goals?
 
Ask about them.
Consider questions that will help you determine if the organization is a good fit for you, such as “work environment”. 
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Connecting with your Leadership Network

ldentify successful alumni that held leadership positions on campus.
Join student government and leadership groups on LinkedIn.
Check out the activities of state (CSSA) and national (ASGA) associations.

Attend alumni events on campus and actually talk to the alumni.

Tell other student leaders about your career goals.



The Power of a Leadership Network

Whether you’re a solo-preneur or a high-end consultant, a Fortune 500 CEO or a

programmer looking for a job, your contacts can be highly valuable for your future.

Cultivating your network is essential. Go to meet-ups, seminars, conventions and

other events as much as possible and get to know the players in the industry.

Find out about the purpose of the event and who is attending. Consider who may

have similar goals and interests, inquire about those, and learn how you can help.

-iT :




Make 1t Count

What you need to network effectively

1. Goals 3. Assistance

What would you ultimately like to How can you help them? What can

achieve? you share?

2. Awareness 4. Gratitude

Who can you connect with, and what What good do you see In them?

do you have in common? Can you Have you showed that you value
envision ways in which you can both them? How do you keep In touch?

achieve shared goals?
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What do you need to network effectively? 
Goals – What would you ultimately like to achieve? 
Awareness – Who can you connect with? What do you have in common? Can you envision ways in which you can both achieve shared goals? 
Assistance – How can you help them? What can you share? 
Gratitude – What good do you see in them? Have you showed that you value them? How do you keep in touch? 


How the Career Center Supports

Level 1 — CareerExpress and CareerlLink (online)

Self-assessment — Career Exploration — Resume Templates — Interview Practice — Internships & Jobs

Level 2 — Group Events (employers & career counselors)

Employer Info Sessions, Resume Review, Practice Interview — On-campus Interviews — Workshops

Level 3 — Individual Appointments (deep exploration)

One-on-one counseling

T Iy R ——



Thank you

Career Development Center
CALIFORNIA STATE UNIVERSITY, LOS ANGELES

CALSTATELA .. Web

CALIFORNIA STATE UNIVERSITY, LOS ANGELES

323.343.3237 calstatela.edu/careercenter

Hours

Monday — Thursday: 8 am — 6 pm
Friday: 8 am —5 pm



http://www.calstatela.edu/careercenter

B CAL STATE LA

CAREER DEVELOPMENT CENTER
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